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02 made to  
measure 
Egyptian cotton

Precision is integral to 
every stage of production 
for Albini, right down to 
the choice of seed. It’s the 
only firm with its own cot-
ton production in Egypt, 
where Giza 45 and 87 are 
farmed. Only 350 bales 
of Giza 45 are produced 
annually in the world – and 
the vast majority of those 
are courtesy of Albini. 

The materials are pro-
cessed with sophisticated 
technologies to become the 
firm’s exquisite extra-long 
staple cotton fabrics. They 
are held in high esteem for 
their silky feel that defies 
the conventions of laun-
dering by actually improv-
ing with each wash cycle. 
Each shirt made with 
Albini cloth is a tribute  
to perfection. 

collective 
knowledge
The brands

In addition to its flagship 
Cotonificio Albini brand, 
the Albini Group acquired 
UK textile labels Thomas 
Mason, David & John 
Anderson and Ashton Shirt-
ings in 1992; eight years 
later, Albiate 1830 from 
Milan also joined the fold. 

These brands share more 
than 1,000 years of fabric-
manufacturing history. 
It’s a wealth of knowledge 
that Albini builds on with 
constant research and  
innovation in its bid to  
create ever-better products. 

tailored to  
perfection
Albini Group, Italy
Family lies at the core of the Albini 
Group, which was founded in 
1876 near Bergamo, Italy. It is now 
run by fifth-generation owners 
(and brothers) Andrea, Stefano 
Silvio and Fabio (below, left to 
right), who safeguard a longstand-
ing tradition of weaving the finest 
shirting textiles in Italy alone. 

Albini’s specialists scour the 
world from Barbados to Egypt 
to source the very best materials, 
including the rare Giza 45 cot-
ton seed known as the Queen of 
Egypt. Its long and resistant fibre 
makes it possible to spin the fin-

est threads, in turn allowing for 
the most exquisite clothing. No 
wonder Albini is the preferred 
choice for the most discerning of 
bespoke tailors worldwide. Its cli-
entele includes royal shirt-makers 
Turnbull & Asser in the UK, Hong 
Kong’s Ascot Chang and Italian 
menswear brand Zegna.

In 2012, Albini teamed up  
with the Niggeler & Küpfer group 
to produce the highest quality  
yarn in the nearby village of Ceto.  
With roots firmly planted in a rich 
heritage, this is a firm that relent-
lessly strives to raise the bar. 

1876
Zaffiro Borgomanero founds  
Z Borgomanero & C with  
40 looms and 44 workers
1890
Borgomanero leaves company to 
nephew Giovanni Albini, who 
becomes the president of the  
Bergamo Chamber of Commerce
1930
Semi-automatic looms are intro-
duced to the company, allowing  
it to weather the Great Depression
1992
Acquires UK brands Thomas 
Mason, David & John Anderson 
and Ashton Shirtings
2009-2010
Starts cultivating cotton  
at its source: in Egypt
2012
Sets up new facility near Brescia  
to spin Albini cotton into yarn

Italian chef Davide 
Oldani in a linen  

and Egyptian cotton  
Cotonificio Albini shirt

Francesco Moreschi, Italian  
entrepreneur, wearing an oxford 

shirt by Cotonificio Albini






