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Textiles. The leading company in Europe in cotton fabrics for shirts has closed the 2018 at 153 million, with 

growth at 3%. The 2019 opens with a new governance and the strengthening of the Energy area. 

Albini invests 30 million 

in R&D and industrial capacity 
 

Once the perfect storms were rare, like the black swans. Then they became frequent: we all live, people and 

companies, in the era of the accelerated, unexpected or rather unpredictable change. We live in the era of 

"variable-geometry globalization". 

In the case of Albini Group, founded in 1876 in Albino (Bergamo), in addition to the difficult external 

factors, about one year ago a family disgrace has taken place: the passing of Silvio Albini, manager and 

president of the Group. In tune with the family, of which he was the recognized leader. Even spiritual, we 

could say.  

The company operates with success and passion in the textile industry and is the first producer in Europe of 

cotton fabrics for shirts, but it was not easy to go through the 2018, with the old and new unknowns, 

especially without Silvio Albini and his vision. Strongly linked to the territory, like the whole family, in love 

with his valleys in Bergamo but at the same time a citizen of the world.  

“We have overcome the personal pain, the difficulties related to a necessary reorganization and reallocation 

of competences and, of course, the challenges of the markets. Because we are a close family and because we 

have had an exceptional response from all the people working in the Group – explains Stefano Albini, who, 

since the death of Silvio, has taken over the management of the Group –. Of the strength and solidity of our 

family we were certain, while the positive and proactive reaction of all the collaborators exceeded our 

expectations. It is thanks to this cohesion that the 2018 closed, however, in growth, with a turnover increased 

by 3% to 153 million, 70% export in 80 countries and 50% margins improvement. A new phase begins, with 

Fabio Tamburini joining the company as a managing director, working alongside Stefano Albini in the 

management of the Group, who has just been confirmed as President by the board of directors. “We are 

ready to invest 30 million within the next three years in industrial plants, research and development activities 

– emphasizes Albini –. Today innovation also means increasing sustainability, traceability and transparency. 

Paths that we have undertaken for many years, internally, at the supply chain level and collaborating with 

international certification bodies”.  

Alongside the fabrics, the growth of 2018 was possible thanks to the company I Cotoni di Albini, dedicated 

to the production of fine and  very fine yarns and noble blends, and Albini Energia, a spin-off born years ago 

with the purpose of meeting the Group needs of internal energy savings and which now offers advice to other 

companies both in Italy and abroad. 

“We have always been positioned in the highest market segment and here we remain also thanks to the 

customer services (to other companies, stylists, big luxury brands) and the direct control of the supply 

chain”, adds Albini, recalling the weaving plant inaugurated in 2009 in Egypt, the country from which comes 

a very precious cotton. “In 2019, as happened in 2018, we believe there will be a strong growth in fabrics for 

women's shirts and clothing as well as for the casualwear and streetwear: fashion changes, the supply chain 

follows or anticipates novelties, as our case demonstrates”. 

 

 



70% 

Export 2018 

The Group, with its 143 years of history, is present 

in more than 80 countries.  

 

1.400 

Employees in the world 

Albini has seven plants -four in Italy- and three 

commercial offices abroad. 

 

20.000 

Fabric variants 

The cotton collections for men’s shirt are the most 

famous, but in 2012 the promising women's fabrics 

division was born. 

 

 

 

Family history 

From left: Stefano, Fabio and Andrea Albini. They 

represent the fifth generation of the founding family.  


